A car shop where
details matter

Mike Dilger
Owner

Quick facts
Company: Detail Pro Shop
Industry: Automotive

Detail Pro Shop provides full detailing services for all makes and models of
vehicles, watercraft and aircraft as well as sales of detailing products
and equipment.

Established: 2014
Employees: Two

I needed more from my payroll provider

Location: Columbus, Ohio

When you’re small and only have a few employees, you’re just trying to do
payroll on the cheap. I had this guy down the street helping me with it, and then
he introduced me to a provider that was based in Columbus. After we expanded
to our second location, in Nashville, I decided I needed a provider that offered
more, like retirement plans, access to some benefits and more robust reporting
so I don’t get in trouble with the state agencies. I wanted someone with a
national presence, which pretty much meant ADP or Paychex. And I had a bad
experience with Paychex.

Website: DetailProShop.com

I used Paychex with a different company, and I had to call an 800 number
somewhere in Pennsylvania every time I needed to run payroll, and I got a
different person every time. I had to explain myself every time. I didn’t want
that again.
So, when an ADP representative walked in and asked me if I had been thinking
about payroll, his timing couldn’t have been better. He was a car guy, I’m a car
guy, we hit it off. Now, all my businesses roll up into a holding company, and
ADP handles payroll for all of them.

Business challenges: As it expanded, Detail Pro
Shop needed more from its payroll provider and a
marketing firm that didn’t charge exorbitant fees.
How ADP® helped: Along with expert, hands-on
marketing assistance at no additional cost — ADP
offers competitive retirement plan options, health
insurance, and robust reporting to help stay ahead
of the latest laws and regulations.

We’re closing 70 – 80 percent of our Google Ads leads with Upnetic
I was just messing around on the ADP website the first month when I
realized that Google Ads by Upnetic® is included with my RUN Powered by
ADP® bundle. I was like — oh, what’s this? I called up, and asked, “Is this
for real? I just pay for Google Ads and you help me out for free?” And the
Upnetic digital marketing specialist said, “Yeah, that’s the deal.” I could
tell he’d done this before, and I really didn’t see a whole lot of difference
between his capabilities and the highly compensated consultant. I decided I
would try it for a month, and if I saw a drop in performance, I would go back.
We’re in our third month now, and it’s just been great. I’ve seen no drop
in the number of leads or position rank. And the leads that we’re getting
are high quality. My manager in Columbus said that they’re closing 70 to
80 percent of the leads. Clearly, we’ve got the right ad copy out there.
And it’s not costing me anything.
ADP is a big, robust system
With ADP, you get more than payroll. You get employee discounts. You get
access to the retirement plan. It’s all seamless. I’m now talking to the folks
about health insurance for my employees. The ADP mobile app is really good,
and it makes it easy for the employees to manage their own stuff. They can
get access to all their payroll info and tax info, which is important this time
of year. It’s just a big, robust system.
When I was with Paychex, I was just a number. And my previous provider,
they were small and trying to grow, and they were probably a little
overwhelmed. I would email them, and I might get a response that day, but I
might not. With ADP, it’s immediate. You actually have someone you can call
who you feel like is part of your team. I’ve had issues here and there where
an employee has needed something, and when I call my ADP representative,
he says, “I will get right back to you,” and he does. When I need something, I
call him, and its done. That’s a huge difference.
Discover how easy it can be to expand the reach of your business using
Google Ads by Upnetic.
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Metrics Breakdown
21,306 impressions
1,582 clicks
65

7.43%

phone call leads

click through rate (CTR)
over 5.93%
industry benchmark

$ 3.07 cost per click (CPC),
the industry average
was $3.19

